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BRAND VOICE

Asvibrant and evocative as our signature color and our exceptional
blooms, our voice reflects the distinctive personality of our brand and LA-NG UAGE EXA-MPLES

our commitment to Empowering Expression through our language,

tone and messaging. These words reflect the Diimmen Orange brand personality and used to create
strong headlines, call-outs, ete. When exploring words keep in mind the brand
Our Language pguardrails on pages 12-12. Examples include:
* When speaking about Diimmen Orange, we use first person, because that
malkes it personable Driven By Our Culture What We Do
+ Uses empowering words that inspire readers to think, feel and act * Transparent + Create/Grow
» Focuses and distills each sentence to get to the essence of the message * Honest/Trusted + Connecting o
(we love flowers—not flowery language) * Personal * Blooming N
+ Uses real, relatable terms—not industry jargon * Proud/Strong * Caring
+ Responsible/Sustainable + Achieve
Our Tone * Leading * Love
» Instills confidence by exuding confidence—never arrogance * Gl"hf‘l . *Breed
« Radiates a warmth and energy that draws readers in * Inspirational * Support/Encourage
+ Can be playful and witty, but never brash or irreverent, or too casual * Boundless * Provide/Serving W
+ Desirable « Innovate/Elevate \ / Y 7
Our Messages \\\I / //}{
+ Tell stories, not just facts =\ 7
+ Are always tailored to our audiences The following words should never be used for the Diimmen Orange brand: PR —
+ Are persuasive and powerful without sacrificing honesty or sincerity XK N
(ie. never exaggerated or sales-like) * Dream * Adventurous v \
* Daring * Courage %/ \ \\
* Glowing * Valiant 1 A
+ Flair + Alluring / / (\-
+ Attractive « Tempting
« Dynamic * Sensational
* Fun * Magnificent

WE ARE: Duabin Nagniten

naturally
beautiful,

not artificial.

empowering,

not limiting.

expressive,

not restrained.

fashionable,

not provocative.

distinctive,

not conventional.

human,

not corporate.




